
     
     

Benevolent Fact Sheet
Benevolent is transforming how we give and get support, making it possible for one person 
to step in at one critical moment to help one low-income person over a hurdle along the way 
to sustainability. More than ever, those who can give want to know how their donations are 
being used and whom they’re helping. Benevolent’s digital solution provides the 
right approach to meet those challenges that fall between the cracks in our local safety net 
systems, bringing the right platform in partnership with the right community organizations at 
the right time. 

The Benevolent Model is Remarkable
•	 Benevolent allows adults living on very low incomes to post their own stories and outline their one-time, 

catalytic needs.
•	 Each	need	is	validated	by	a	professional	at	a	community	nonprofit	(social	service,	workforce	develop-

ment, place of worship, etc...) who has an ongoing relationship to the person seeking help. These non-
profit	validating	partners	are	vetted	and	supported	by	Benevolent.

•	 Small-dollar donors can be transformative givers.
•	 Updates from both recipients and validators appear on the Benevolent site and are sent directly to indi-

viduals who have contributed to meeting the needs.

Mission
The mission of Benevolent is to bring dignity and self-determination to both sides of the 
giving equation, illuminating the realities of life on the edge of sustainability.

Organization Profile
By	building	a	nexus	that	connects	three	types	of	people	–	a	person	with	a	need,	a	nonprofit	
provider, and an everyday donor – Benevolent opens the door to community engagement at 
the most personal level, inviting those who want to make a difference to do so in a 
connected, high-touch, impactful way. When we make it possible for donors to step up and 
meet the critical one-time needs of their neighbors, we realize new possibilities for 
community, success, and impact. 

The Need
Over 104 million people live in low-income households in the U.S. When potential donors are presented with 
the story, photo, and name of one individual in need, that person’s willingness to give is nearly two times 
higher than if presented with a more traditional group appeal. Benevolent has taken this data to heart and, 
using today’s technology and social sharing tools, developed a scalable digital platform that enables striving 
individuals to seek one-time help to overcome a hurdle or take advantage of an opportunity along their paths 
towards sustainability.
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Benevolent’s Statistics
Over $49,000 donated with over 100 individuals funded.

Fast Facts
•	 Founded	in	2011	by	Megan	Kashner,	long-time	nonprofit	leader	and	social	worker
•	 Site launched December 1, 2011 in a Chicago-area pilot
•	 Expansion beyond the Chicago area into select communities in September of 2012
•	 The average donation is $50
•	 The average amount of a funded need is $470
•	 Needs supported have included: beds, winter clothing, work uniforms, transportation passes, security 

deposits,	eyeglasses,	certifications,	housing	furnishings,	and	computers.

Company History
In February of 2011 Megan hatched the idea for Benevolent. Soon afterwards she explored, 
crafted	and	fine-tuned	the	concept	with	the	help	from	seasoned	professionals	in	finance,	
software development, and entrepreneurship. By Autumn of 2011, Megan had recruited a 
team	of	volunteers	to	begin	developing	partnerships	with	Chicago	area	nonprofits	to	catalog	
the needs of individuals who live on the edge of stability. 

Learning	from	experience,	Benevolent	continues	to	build	its	approach	and	platform	and	finetune	its	value	for	
individuals,	nonprofits	and	donors.	We	engage	in	our	work	from	a	
continuous-development perspective, iterating on our model and approach as we proceed. 
To date, Benevolent has focused on quality and development of our platform and approach 
rather than on volume and is expanding into select communities with strategic focus and 
determination.

Future Plans for Benevolent
•	 Continue national expansion
•	 Feed digital content featuring salient need stories to targeted web environments
•	 Expanded user education regarding public policies and economic forces impacting those in low income 

circumstances

A Few of Benevolent’s Current Nonprofit Partners
The Cara Program
Rising Sun Energy Center
Coalition on Temporary Shelter
DC Central Kitchen

Company Headquarters
Benevolent | 820 Davis Street | #409 | Evanston, IL 60201 | 847.231.2515

Press Contact
Venita	Griffin	|	venita@benevolent.net	|	773.895.5840
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